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Dear Retailer

Welcome to the latest issue of IPRA Forecourt & Retail News. Global warming, climate change 
and sustainability – three key themes that are very topical and rarely out of the media at present.

At the World Economic Forum President Trump clashed with eco activist, Greta Thunberg claiming 
that there was no climate disaster and that, “we must reject the perennial prophets of doom. This is 
not a time for pessimism. This is a time for optimism”.

Time will prove who is right - if we have time...depends on which side of the argument you are 
on!

In this issue we talk to one retailer who does believe in sustainability and how he has transformed 
his business and continues to push sustainability as a unique selling point to his customer base. 

We talk to James Cogan from Ethanol Ireland whose company is lobbying the Government to 
increase the percentage of ethanol in petrol from 5 to 10%. This is an ‘easy win’ and will help 
reduce carbon emissions as we transition to a low carbon economy.

New and innovative fuels are very much in focus and we have our regular feature from Geraldine 
Herbert (Irish Times and Newstalk motoring journalist), this time she is looking at the potential for 
hydrogen in future transport. We also have an article from Professor John Hayes and his view on 
the transition to electric vehicles.

We continue to lobby on issues that affect our Membership base and the revaluation issue is never 
far from our minds. As we go to press we have written to An Taoiseach and Michael Martin TD 
asking them to review the current impasse. We have also received confirmation that the European 
Commissions’ Competition Authority are currently reviewing the rates issue from a state aid 
perspective. We will update Members as soon as we have further information.

The IPRA continue to go from strength to strength and we can do that because of 
our strong, loyal membership base. With numbers we have lobbying strength.  
We welcome and thank you for that support.

Michael Griffin
CEO

Michael Griffin
Irish Petrol Retailers Association

forecourt &
Retail News

Welcome to



F O R E C O U R T  &  R E T A I L  N E W S

4 5

F O R E C O U R T  &  R E T A I L  N E W S

The IPRA continues to lobby our current 
Minister of Transport Shane Ross TD for 
access to vehicle ownership information on 

the National Vehicle and Driver File (NVDF) 
database. The current Minister’s most recent 

statement on this issue to us regarding fuel theft is that 
the events described by the IPRA are criminal offences and in that regard 
are appropriate to An Garda Siochána. An Garda 
Siochána have access to NVDF data to assist with 
enforcement measures such as this… Rather than 
meeting with my Department, I would suggest 
that greater benefit, with regard to enforcement 
of these offences, would be obtained by the 
IPRA through further engagement with An 
Garda Siochána”. As members will already be 
aware we are working with An Garda Siochána 
on this issue as it is one that currently wastes so 
much Garda time which could be better spent 
elsewhere. The IPRA or another body being 
able to manage a system similar to the BOSS 
system for drive offs in the UK would help deter and solve much of this 
theft or accidental theft. We are very frustrated by Minister Ross and his 
passing of the buck but hope that a new Minister for Transport will be 
in place shortly. Following the general election results and in the hope 
that we have a new Minister the IPRA will be in touch with members to 
progress a new plan to get the new Minister on board.

Back in 2019 the IPRA introduced Australian company ScanCam to the 
industry and to An Garda Siochána in Ireland, however, without access 
to the NVDF and with uncertainty in the GDPR space they see Ireland 

as “too difficult to do business in”. The needs to change and we will be 
focusing on this once a new Minister is in place. Some other potential 
solutions would be for us to work with An Garda Siochána to create a Fuel 
Drive-off Reporting Pack that is completed at the station following a theft 
and delivered to the local Garda Station. This would help to free up Garda 
time. Or similarly for An Garda Siochána to send an SMS text message 
to the vehicle owner (assuming false plates are not used) requesting 

that they return to the station to complete their 
purchase. If you would like to have your say on 
potential solutions please contact us.

If you are aware of false plates being used please 
let us know as we can send that information on 
to our members which will hopefully work to 
ensure those plates become useless.

We use this opportunity to remind our members 
of the importance of keeping your IPRA Failure 
to Pays forms at the till. We have approached An 
Garda Siochána with a request that these forms 

be stamped by them and will keep members updated in due course. In the 
meantime please make sure all new and existing staff are aware of and 
use these forms when needed. The IPRA recently had a situation where a 
UK transport company who were unable to pay at the till here contacted 
us directly to make payment after their employee presented our form in 
their UK office. This is a reminder that it is worthwhile making sure staff 
know about and use these forms.

If you need us to email you a copy of the form please contact us on 
office@ipra.ie.

Drive Off UpDate
Help Us 
prOmOte anD 
GrOw OUr 
fUel QUality 
assUrance 
scHeme
More than ever fuel quality is a distinct and necessary selling 
point to consumers and tool to help increase customer loyalty and 
the IPRA needs YOU to help us to promote this scheme. We need 
you to help us to raise customer awareness to continue to promote 
and grow this fuel testing scheme. There are 
over 220 member stations participating in our 
Fuel Quality Scheme which is the only trade 
mark certified fuel quality scheme in Ireland 
by the Irish Patents Office. The compulsory 
random testing environment (with no heads 
up given to retailers before our independent 
testers arrive) ensures that customers can 
be assured that the fuel they are buying 
is high quality unadulterated fuel. The 
scheme applies to both petrol and diesel 
motor fuel.

Being a member of this scheme can 
help in legal claims from customers 
about poor quality fuel damaging 
their vehicles and also help assure 
customers who may have heard 
someone incorrectly bad mouthing 
the fuel quality at your station. We all know 
how quickly and how damaging negative word of mouth can be. 

The scheme is supported by the National Standards Authority 
of Ireland, the Department of Transport and the Department of 
Jobs, Enterprise and Innovation.

If you are currently a member of our QA Scheme and 
are active on social media why not give the scheme a 
mention (and tag us on twitter @I_P_R_A and facebook 
@IrishPetrolRetailersAssociation)? Similarly if you are 
looking for more marketing material to your forecourt and 
shop please just let us know. If we work together on this one 
we will increase consumer awareness so they will choose a 
QA Scheme member station over a non-participating station. 
If you have not already signed up for the scheme and are 
interested in joining please contact us for an application 
form. All new members are required to have 2 existing 
scheme members vouch for them before they can join.

CERTIFICATE OF QUALITY 2017

This is to certify the motor fuel sold by the above 
mentioned station meets the independent testing 
criteria for the IPRA Quality Assurance Scheme as 

approved by the Irish Patents Office.Valid from 25th of June 2017.
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SERVICE STATION

SIGNED ON BEHALF OF THE IPRA
SIGNED ON BEHALF OF TELLAB

■ aLCOhOL aCT
Retailers will be aware that on 9th January 
2020 Minister Harris signed the Public 
Health (Alcohol) Act 2018 (Sale and Supply 
of Alcohol Products) Regulations. These 
Regulations prohibit the sale of alcohol 
products at a reduced price when sold with 
another product or service and also prohibit 
the sale of alcohol products at a reduced 
price for a period of 3 days or less. They 
also prohibit the use of loyalty card or bonus 
points in relation to alcohol products. These 
2020 Regulations have a 2 year lead in and 
will come into effect on 11th January 2022.

■ NEwS aNd MagaziNE
diSTRibuTORS
The IPRA has been contacted by numerous 
members in recent week regarding the trade 
practices of various news and magazine 
distributors. We are currently reviewing 
the situation and will progress this in the 
coming weeks. We sent out a well received 
survey to our members about this situation 
and got a great response. It appears these 
issues are widespread. As an association we 
will be helping our members to tackle the 
situation. If you did not receive the survey 
or believe you have more to add to what you 
have already submitted (facts, figures etc.) 
please contact us at office@ipra.ie.

■ MiNiSTER fOR TRaNSPORT
As readers will be aware by now Minister 
for Transport Shane Ross TD did not get 
re-elected in his constituency of Dublin 
Rathdown and we will therefore have a new 
Minister of Transport once a government is 
formed. We look forward to having a more 
positive relationship with his replacement 
and hope we can work together to tackle 
issues including access to the National 
Drivers Database for fuel theft follow ups. 
Once the new government has been formed 
we will be reaching our to the new Minister 
to request a meeting. If there are issues you 
would like the IPRA to raise on your behalf 
please let us know.

✘ aNd whaT’ S NOT
■  Rumours circulating of people washing animal blankets 
etc. In service station washing machines...customers need 
to be informed how regularly these machines are cleaned.

■  Plastic cups (and salad bowls)...lets cut them out but 
remember biodegradable cups and lids still need to get 
into a brown to have the greatest impact...offering reduced 
prices for customers using reusable cups and also a 
reduced price for your next coffee to encourage further 
loyalty (and washing them if they are caught out with a dirty 
cup) will really drive this concept home.

■  Poor price transparency for customers...especially when 
they’re dealing with multiple options at the pump.

✔ whaT’S hOT
■  Refill stations...possibly a model that service stations 
could take on board giving customers easy access to food 
refills (easy parking, keep containers in your car, refill when 
you refuel) and cutting down on waste.

■  Training customers to put their waste into the correct 
bin...keep it simple and make it easy for them...clear concise 
signage and bins close together.

■  Drive thrus offering healthy food and hot drinks...big help 
especially when you’ve a sleeping baby in the car.

The Garda have requested the IPRA 
to attend a meeting in Naas Garda 

station on 19th March 2020 to discuss 
drive offs within the Naas District. 
All managers and personnel from 

filling stations within Naas District 
have been invited. It is vital any 

members who want to have input 
into policy revision in this area 

contact us prior to this meeting to let 
us know their suggestions so that we 

may present these.
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Caroline Kidd reports from the Bioenergy for Climate Action in 
Transport conference in Dublin where experts discussed how a 
combination of biofuels and electromobility is the most realistic 
approach to reducing Ireland’s greenhouse gas emissions from 
transport by 2030.

At the Bioenergy for Climate Action in Transport 
conference in the Clayton Hotel, Ballsbridge, 
Dublin, speakers from across academia, 
industry, agriculture and policy, explored the 
role of bioenergy and biofuels in reducing 
Ireland’s transport carbon emissions.

Delegates at the event, hosted by the Irish 
Bioenergy Association (IrBEA) in partnership 
with Ethanol Europe, heard how Ireland was 
“woefully behind” in meeting renewable energy targets 
and the Government’s narrow focus on electromobility 
would not reduce carbon emissions alone.

“Government ambition to have one million electric vehicles (EVs) on 
our roads by 2030 is laudable, but totally unrealistic,” said Seán Finan, 

CEO of the IrBEA. “Even allowing for significant growth to deliver up 
to half a million EVs by 2030 would mean that the conventional fleet 
will be bigger in 2030 than it is today. Ireland needs additional and 

complementary measures, including more transport bioenergy, to 
meet its emissions targets.”

Transport accounts for 40% of Ireland’s energy 
related greenhouse gases, yet renewable 

energy accounts for under 3% of our transport 
energy needs. While the main focus of the 
Government’s Climate Action Plan is to 
get more electric vehicles on Irish roads, 
increasing the biofuel blend rate from the 

current E5 petrol and B7 diesel blends to E10 
and B12 is also planned but not, inexplicably 

until 2030.

According to James Cogan, Public Affairs Director at 
Ethanol Europe, inclusion of ethanol at the petrol pumps at 10% 
delivers the same carbon emission savings as 100,000 electric cars, 
with no need for grants or forgone tax revenue.And E10 would bring 
those carbon savings instantly, and every year thereafter.

“Fleet growth of petrol and diesel vehicles is greater than total electric 
vehicle sales in Ireland. The Government’s one million target would 
require there being 100,000 new EVs registered every year from today,” 
said Mr Cogan. Sales of electric vehicles are 
growing in Ireland but numbers are still small, 
with less than 10,000 registered in 2019.

Some questions were raised about the suitability 
of E10 for the Irish fleet, however the United 
States introduced E10 into the entire fleet many 
years ago, across all makes, models and ages 
of petrol vehicles, with only positive results to 
report. E10 is a higher grade fuel than currently 
available petrol in Ireland, enabling engines run 
leaner and cleaner. It has been the standard in 
Europe for ten years and the majority of petrol 
cars in Ireland were designed for optimal performance with it. Owners 
of older cars need only look to the USA, France, Finland, Germany, 
Bulgaria, Belgium, the Netherlands and others for reassurance that 
E10 is suited to absolutely all cars on our roads.”

Mr Cogan went on to say how E10 is growing hugely in Europe 
and allows the fuel sector to contribute positively to climate action 
with no cost or technical implications. Delegates heard how E10 

has been the standard fuel in the USA for two 
decades. In Europe, countries using E10 include 
France, Finland, Belgium, Germany, and the 
Netherlands, with even higher blends like E85 
in France.

“In 2020 Ireland faces a mandatory 10% target 
for renewable energy in transport under Europe’s 
Renewable Energy Directive,” said Seán Finan, 
IrBEA CEO. “Ireland says it is committed to a 
switch to E10 by 2030, but if reducing emissions 
were a national priority a switch could happen 
immediately.”

Contact: James Cogan: 
jcogan@eerl.com   |   Tel. 01 538 4550
6 Fitzwilliam Place, Dublin 2, D02 XE61

“iNCLuSiON Of EThaNOL aT 
ThE PETROL PuMPS aT

10% wOuLd OvERNighT 
dELivER ThE SaME CaRbON 

EMiSSiON SaviNgS aS
100,000 ELECTRiC CaRS, wiTh 

NO NEEd fOR gRaNTS OR 
fORgONE TaX

REvENuE”

Irish organisation Ethanol Europe - plant in Hungary

tHe biOfUel 
cOntribUtiOn tO 
DecarbOnisatiOn 
Of transpOrt in 
irelanD



COFFEE MACHINES   •   SLUSH MACHINES   •   ICE CREAM MACHINES

CALL 01 254 2727

We have a range of coffee machines and self 
service solutions to suit all sizes of retail and 
convenience outlets

Call us today to discuss your requirements 
and maximise your hot drink sales

We are the proud distributors of NISSEI
Ice Cream Machines. These machines are built to 
last and so reduce servicing and replacement costs.

They are designed to let you pull more ice creams, 
desserts and milkshakes, yet run efficiently, 
reducing energy consumption.

SLUSH MACHINES  •  SLUSH MIX •  SLUSH CUPS
SLUSH STRAWS •  SLUSHYARDS •  SELF SERVICE STATIONS

SALES SERVICE & SUPPLIES NATIONWIDE
UNIT 4-6

KINAWLEY ENTERPRISE PARK
KINAWLEY

CO.FERMANAGH

DUBLIN 01 254 2727   |   BELFAST 028 95 811 544

info@slush.ie   |   www.slush.ie

WAYNE CURRY
SALES   •   SERVICE   •   SUPPLIES

3 TANK SLUSH MACHINE FROM SLUSH.ie
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community’ fund. These funds support a number of initiatives 
including our award winning ‘Leading Lights’ programme.

Leading Lights goes right into the heart of the communities 
around our service station network. Each service station within 
our network receives an annual fund to benefit organizations 
that support children, families and education within their 
community. To date we are proud to have supported over 143 
organizations.

As Inver service stations continue to grow across the nation 
we are excited to continue to support our communities and to 
serve Inver Xtra.”

inver keep 
mOvinG aHeaD 
witH tHe laUncH 
Of inver Xtra 
aDDitizeD fUel

Irish service station retailer Inver has launched Inver Xtra, a range 
of new and improved petrol and diesel fuels. These new fuels 
use an additive with enhanced cleaning power that help remove 
engine deposits. This extra cleaning helps to improve engine 
performance and fuel economy and reduces harmful emissions for 
the environment.

Inver Xtra launched into the Irish market on February 14th, and is 
now available at all Inver service stations. “Inver Xtra will now be 
our standard fuel, our high quality petrol and diesel fuels will now 
have the benefit of an additive,” said Chris O’Callaghan, Inver’s 
Managing Director. “For the past 35 years Inver have been a reliable 
supplier of unparalleled quality fuels to the Irish market. We are 
delighted to continue to deliver on our quality assured fuel promise 
with Inver Xtra.

Inver’s Xtra fuels provide multiple benefits for the Irish motorist. 
It cleans your engine to increase its power and efficiency, reduces 

corrosion, helps improve fuel burning efficiency, and reduces car 
emissions that negatively impact our environment. Your car will 
benefit from the first tankful of Inver Xtra, but optimum benefits are 
gained from continuous use of our new fuels.”

Ben Lenihan, Inver’s Retail Director noted, “Inver’s Xtra launch is 
very exciting and a key part of our continued commitment to serving 
quality assured fuels. As Ireland’s fastest growing service station 
network, launching Inver Xtra was the next step in our nationwide 
expansion. In keeping with our quality commitment we are working 
with a leading international additives provider. They have a long 
and outstanding history as a global supplier of fuel performance 
packages and their highly effective formulations bring out the best 
in fuels and engines. Inver Xtra will provide our customers and the 
Irish motorist with an even higher quality fuel.

For every fuel purchase made at an Inver service station we 
donate into our community ‘Every tank does some good for your 

“iNvER XTRa wiLL NOw bE OuR 
STaNdaRd fuEL, OuR high quaLiTY 

PETROL aNd diESEL fuELS wiLL NOw 
havE ThE bENEfiT Of aN addiTivE”
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SeaChange Ltd. is a behaviour-based safety consultancy based in Naas, 
County Kildare. The business has 25 staff and provides innovative 
safety solutions that help their clients to reduce accidents, claims and 
insurance costs. This innovative business was recently honoured with 
the Retail Excellence Ireland Supplier of the Year 2020 Award, where 
they fought of stiff competition from larger suppliers with a global 
reach. 

“Winning this prestigious award is a testament to our fantastic team, 
our proactive retail clients base and our innovation within the retail 

risk management domain.” 
Dr. Paul Cummins, Managing Director, SeaChange Ltd.  

Winning this award demonstrates that SeaChange is a major disrupter in 
the world of health and safety service providers. Their evidence-based 

solutions go beyond mere safety compliance; instead their innovative 
approach wins the hearts and minds of owners, managers and operators 
within a business ensuring that safety culture is grown and sustained. 
SeaChange aim to make safety simple, visual, interactive, proactive, 
digital and behaviour-based. In contrast to many more traditional 
safety providers, they support organisations in growing their safety 
culture from the ground up thus providing tangible returns on the 
SeaChange safety investment through accident, claim and insurance 
cost reductions. 

SeaChange work with numerous proactive retail client groups 
including Applegreen, BWG, Musgrave, Aldi, Corrib Oil, Dundrum 
Town Centre, Topline, Mr. Price Branded Bargains, O’Briens Fine 
Wines, Jack & Jones, Michael Murphy Home Furnishing and Pandora. 
Some of SeaChange’s retail success stories are outlined below: 

SEaChaNgE iN ThE fuREY-SMYTh gROuP
The Furey Smyth Retail Group (7 Eurospar Sites Nationwide) 
partnered with SeaChange in 2015 to improve their group’s safety 
culture, reduce the likelihood of accidents and claims, and manage 
their rising insurance costs which was a major threat to their business. 
Since partnering with SeaChange the group has reduced their accident 
and claim rates by over 75%. As a result, while most retailers today are 
experiencing increases in their insurance premiums, the Furey Smyth 
Group has made huge savings on their insurance premium in each of 
the last 2 years. The group has also successfully defended liability 
claims as a result of their proactive use of the Visual SeaChange 
System which provides proof of key safety training and local risk 
management practices on a routine basis.

“We are delighted that we were able to effectively improve our safety 
culture through SeaChange and as a result defend ourselves where 
appropriate and reduce our insurance costs so that we can continue 

to re-invest in other areas of our business.”
Chris Furey, Owner Director, Furey Smyth Group

SEaChaNgE iN JuNCTiON 14
Junction 14 is one of the busiest retail sites in the country and as such 
one is of the most at risk when it comes to Slip, Trip and Fall (STF) 
hazards, accidents and claims. With rising insurance costs and a desire 
to operate a best practice risk management solution to prevent the risk 
of slip, trip and fall; Junction 14 implemented the CAYGO™ Digital 
STF Management Solution in 2018 to tackle these issues. Junction 
14 continue to effectively implement this user-friendly automated 
solution on a daily basis which provides real-time data to track and 
trend STF hazards addressed and to provide proof that their site is 
being proactive which helps to reduce rising insurance costs. 

“We have a fantastic relationship with SeaChange who provide 
all of our Health and Safety services, and when they introduced us 
to their CAYGO™ Digital Product, we jumped at the opportunity 
to implement this system as we knew it would support our staff in 

identifying and addressing STF hazards and improving housekeeping 
standards across the board.”

Gavin Moran, General Manager, J14 Mayfield

SEaChaNgE iN ThE MuSgRavE gROuP
In 2018 SeaChange launched their new CAYGO™ Digital 
Solution; an automated housekeeping system to support business 
owners and insurance stakeholders in reducing client risk ratio, 
increasing client defensibility, tackling fraudulent claims and liability 
exposure. CAYGO™ has proven to reduce client STF accident 
rates (50%), claims frequency (42%) and claims cost (40%) based 
on a comprehensive before & after sample analysis. The Musgrave 
Group contacted SeaChange as they wanted a solution to help their 
franchisees manage insurance rising costs. SeaChange collaborated 
with Musgrave and their insurance partners to launch an insurance 
facility based on CAYGO™ Digital. This innovative facility offers 
a 20% premium reduction IF the client implements the CAYGO™ 
Digital solution and it provides a unique model that benefits the client, 
the insurance partners and the risk management provider. 

“The H&S expertise and best practise solutions from partnering with 
SeaChange has greatly assisted us to deliver robust risk management 
processes throughout our Supervalu sites with a greater emphasis on 
employee and customer welfare. This in turn has helped us to reduce 

the frequency in accidents and claims, and positively affected our 
insurance costs.”

Anne Marie Caulfield, Owner Caulfield & McCarthy Group

SEaChaNgE SuPPORTS iNSuRaNCE COST MaNagEMENT
Insurance brokers and underwriters are very supportive of the 
SeaChange approach and many offer more competitive premiums if a 
retailer has adopted one or all of the SeaChange Safety Solutions. This 
is especially important given the challenging claims culture and rising 
insurance costs in Ireland today. 

 “SeaChange have a number of sustainable risk management 
products and programmes that have proven to reduce risk in key 
claim areas through proactively ensuring and monitoring safer 

behaviours and practices within business operations through their 
interactive approach.”

Billy Redmond, Group Development Director, Arachas Insurance.

The key to SeaChange’s recent rapid growth within the retail sector 
is how they have differentiated themselves from the ‘box-ticking’ 
competition by providing a real return on investment for their retail 
customers. SeaChane have won this award because they have disrupted 
the ‘traditional safety supplier space’ through a very passionate and 
expert team of people who design simple, clear solutions to effect deep 
and lasting positive changes in human behaviours and attitudes in the 
retail sector, resulting in world-class performance that yields real and 
proven results.

“Our scope and vision has developed and expanded over time, but 
our core values have always remained the same; we are customer 

focused, quality-driven, innovative, market-leading and target-
focused.”

Dr. Paul Cummins, Managing Director, SeaChange Ltd. 

In recognition of winning this coveted award, SeaChange thanked their 
incredible staff who are dedicated to providing a world-class service to 
their customer base. They also thanked their retail client base (1000+ 
sites and growing) who have partnered with them throughout the 
years. SeaChange look forward to continuing to innovate and manage 
risk with their proactive client base into the future.

If you would like to find out how SeaChange can help your business 
improve safety culture, manage risk, reduce accidents, manage 

insurance and defend claims, visit our website:

www.seachange-intl.com
To Contact us call  +353 45 856 028

seacHanGe wins 
retail eXcellence 
irelanD’s sUpplier Of 
tHe year 2020
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Proven to Reduce Accidents and 
Resulting Claims

Drive Accountability

Instant and Accurate Reporting

Engage Staff in Routine
Housekeeping Checks

Grow Safe Behaviours

Manage Insurance Costs

Online Portal for Increased
Functionality

Contact SeaChange Sales Team Today:
Andrew O’Connor - Head of Sales
085 861 9499
andrew.oconnor@seachange-intl.com

Tackling Slip Trip and Fall in
High Footfall, High Risk Businesses

Revisit our article in the February 2019 addition on how
Junction 14 has used CAYGO to Manage STF.

FAME, or Fatty Acid Methyl Ester is a biodiesel created during the 
transesterification of used cooking oils (UCOs) and or animal fats. 
They are already widely used and their production has been the subject 
of intense recent commercial development. 

FAME from UCO and animal fat is widely available and used across 
the World while other types are the subject of large-scale trials. 
These include; hydrotreated vegetable oil (HVO) which is a second-
generation biofuel made from similar renewable raw materials to 
FAME and Pyrolysis Oil; a liquid fuel made by heating a feedstock 
such as crop residues, plastic waste or used tyres under controlled 
conditions to gasify the material, and then condensing the gases to 
create a liquid.

FAME is not new and these liquids have been around and used for many 
years. They have come to the fore in recent years as Governments’ 
across the world try and reduce their fossil fuel use and most have used 
a biofuel obligation to mix FAME with diesel and gasoil to reduce 
carbon emissions. Many see sustainable low carbon liquid fuels as the 
saviour of the liquid fuel industry while others see hydrogen and or 
electric as the magic bullet for transportation and heat. 

At a local level, the ROI Government has just increased the biofuel 
obligation for transport fuels and from 1st January 2020 the rates 
increased from 10% to 11% as share of total fuel by volume.

SO if iT REduCES CaRbON EMiSSiONS whaT’S ThE 
PRObLEM ThEN?
Well, during the autumn of 2019 many calls were received by 
distributors across Ireland (and the UK) from farmers, agri contractors 
and hauliers claiming that their vehicles and machinery was stopping. 
There were reports of issues including poor performance, blocked 
filters and injector failure. This lead to speculation that problems were 
as a result of abnormally high levels of biodiesel in the fuel.  

Several distributors asked questions of suppliers and a workshop was 
hosted by Petroineos at its Grangemouth refinery before Christmas to 
discuss growing concerns. Many distributors attended that event and 
were told that independent tests of samples found the bio levels to be 
within prescribed limits as set out in BS 2869 Class A2.

SO if ThE fuEL waS Ok whaT CauSEd ThE PRObLEM?
As we go to print we do not have the answer. Some retailers blamed a 
bad ‘batch’ of bio. Some claim that there was a combination of errors 
that resulted in the problem; from bad bio to dirty storage tanks.
Whatever the problem, no one seems to have the answer to why the 
problem was spread across the UK and Ireland and affected gasoil and 
diesel. What we can say is that everyone from refiners to retailers are 

now more aware of the potential for problems in biofuel and I would 
suggest housekeeping and product testing has been tightened to ensure 
this problem does not manifest itself again.

whaT dOES iT MEaN fOR RETaiLERS?
Following this event we would advise all retailers to have procedures 
in place to protect yourself and your customers.

Best practice would include:
dipping tanks for water weekly;• 
tanks and pipework treated every 6 months;• 
pump & handle filters cleaned quarterly.• 

With the level of bio increased from 1st January and a further 
consultation out currently from the Department proposing a further 
increase it is imperative that you work with a partner to ensure your 
tanks and equipment are in good condition and to prevent problems. 
IPRA recommend McBreen Environmental - tank cleaning specialists 
(see ad on page 35).

IPRA are committed to engaging with other industry associations – 
IPIA, UKIFDA & the Government to ensure communication lines are 
open and to minimise the chance of these problems occurring again.

fame – everybODy 
wants it, Or DO tHey?

Tank with contamination

This is how your tank should look after cleaning



COMPLETE FORECOURT MAINTENANCE

 

 
•  Agents for Tatsuno Fuel Dispensers
•  NSAI Appointed Authorised Verifiers of Liquid Fuel Dispensers
•  Specialists in Dangerous Substances Applications (DSA) & Regulations
•  Suppliers of Fuel Dispensers, Pump Controllers, Pay@Pump Terminals
•  Fuel Management Systems, Tank Gauging Equipment
•  Pipe Installations
•  Service Contracts

For more information please contact:  Petro Systems Management Ltd, Inchirahilly, Crookstown, Co. Cork
T: 021 7335690    F: 021 7336990    E: info@petrosystems.ie

New OMJ
Smartphone App

Never miss the action on markets with the

the-omj.com/evenbetter

Request a 
free trialTelephone

Email

+44 (0) 28 6632 9999

info@the-omj.com

Find out more:

Key features include:The new OMJ Smartphone service 
enables clients to access a wide range 
of prices, news and weather while on 
the move using their smartphone.

Over 5,000 oil and forex price options 
are available and the service can be 
customised for each user inline with 
their specific requirements.

Live Rotterdam refined product prices

Platts closing price assessments

Dow Jones and OMJ news

5 day local weather for your locations

14 day European weather

Intraday and settlement futures prices

Intraday and settlement forex prices
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ThE 2019 hEadLiNES
2019 has been an amazing year in the 

world of electric vehicles (EV). There 
has been no shortage of eye-catching 
headlines, from the government’s new 
plan for 1,000,000 electric cars by 
2030, to the Hyundai e-Kona and Tesla 

Model 3 arriving on our shores. Tesla 
just launched their new cybertruck EV, and 

also recently announced that they made a profit, 
which is no mean feat in this business, as exampled by Dyson. Dyson, 
of vacuum cleaner fame, decided to drop out of the EV business before 
they lost way too much money (over €2 billion at last count!). Ford has 
teamed up with Volkswagen to develop EVs, while General Motors in 
Detroit has just weathered a long strike as it prepares its business for 
EVs. Domestically, the ESB has announced the closure of two peat 
generating stations as they prepare for greater electrification of society, 
especially for EVs. On the scientific front, John Goodenough, at the 
good age of 97, won the Nobel Prize for Chemistry for the invention 
of the lithium-ion battery, the technology which has transformed our 
world, from smart phones to EVs. 

Your EV options have been multiplying throughout 2019, with lots 
of choice ranging from battery-electric vehicles (BEV) to plug-in 
hybrid-electric vehicles (PHEV) to hybrid-electric vehicles (HEV). In 
this Brainstorm article, we have researched the electric vehicle (EV) 
options for you if you are looking to buy in 2020. 

advaNTagES aNd diSadvaNTagES Of EvS
Let’s first note the advantages and disadvantages of all EVs. First, 
EVs are more efficient than the equivalent petrol or diesel car, and 
so require less energy to run, and emit less carbon and other toxic 
pollutants. Second, the BEVs and PHEVs can be fuelled by renewable 
energy from the electricity grid, which reduces our dependence on 
imported fossil fuels and our related carbon emissions. Third, EVs have 
automatic transmissions, making them easy and quiet to drive, with 
fast accelerations due to the electric motor. Fourth, an amazing feature 
of an EV is regenerative braking; the electrics can slow down the car 
and recharge the battery rather than use the brakes. Fifth, charging the 
BEV or PHEV using a night-time electricity rate costs only about 1.5c/
km! The rate is about twice as high for day-time charging, and over 
three times as high using the new ESB fast-charging rate. BEVs have 
a motor tax of €120. A HEV, such as the Toyota Corolla, costs about 
7c/km and comes with a motor tax of €170. On the carbon side, BEVs 
have indirect emissions of about 60 g/km due to the electricity grid; 
the number varies depending on the amount and mix of fossil fuels 
used. The most efficient HEV emits just over 100 g/km.

The principal disadvantage of EVs relates to the range of the BEV. 
However, battery size has been increasing while cost has been reducing, 

and so a BEV range of greater than 400 km is common in many models.  
We know that the battery degrades with time. Therefore, the range 
could drop in half in several years under severe weather conditions, 
such as driving at highway speeds with the heating on in cold sub-zero 
winter days. Second, serious environmental concerns remain for the 
batteries related to the energy and carbon intensity of manufacturing, to 
the recyclability, and to the sourcing of key materials. These concerns 
are being and have to be addressed for the long-term sustainability of 
EVs. That said, serious environmental concerns have to be addressed 
for all options of mechanized transportation. The BEV has the key 
advantage of eliminating toxic tail-pipe emissions.

The BEV can be charged at home using a standard charger, which adds 
range at about 40 km per hour of charging, or on a fast charger adding 
range of about 150 to 200 km in 30 minutes of charging. Note that 
home charging at night is likely the better environmental option, and 
that regular fast charging can shorten the life of the battery. The HEV 
and PHEV can be refuelled at the petrol station using petrol adding 
range of about 800 km in less than 2 minutes!

SOME SELECT MOdELS
Given the breadth of vehicles from different manufacturers with wide 
price ranges, we initially focus on some select models which debuted 
in 2019. Note that we use the newer WLTP figures published by the 
manufacturer for the range and emissions.

baTTERY Ev: ThE hYuNdai E-kONa debuted in early 2019. The 
crossover has a large 64 kWh battery with a range of 449 km and a 
200 horsepower motor accelerating from 0 to 100 km/h in 7.6 s. The 
battery comes with an 8 year or 160,000 km warranty. It has no towing 
capacity. The Hyundai e-Kona retails at €38,630. 

baTTERY Ev: ThE TESLa MOdEL 3 saloon finally arrived in Ireland 
this summer. With the lowest-cost model retailing at €48,900, it 
is within the price range for buyers in the luxury market. The basic 
model has 54 kWh of battery and a range of 409 km. The basic 283 
horsepower motor accelerates the car from 0 to 100 km/h in 5.6 s, 
while the premium model can do it in 3.4 s.  The car can tow up to 900 
kg. The battery also comes with an 8 year or 160,000 km warranty. 

hYbRid Ev: Toyota have electrified almost their entire product line. 
The TOYOTa COROLLa hEv saloon is the most efficient petrol or 
diesel car on the road today. The 122 horsepower engine sips petrol at 
62.8 mpg with carbon emissions of 102 gCO2/km and NOx emissions 
of 3mg/km. Toyota now even warranties the battery on its HEVs for 
15 years. The benefit of the HEV is that the car combines the improved 
efficiencies of the EV with the easy fuelling and range of a petrol car. 
Prices start from €26,920. 

PLug-iN hYbRid Ev: ThE kia NiRO PhEv crossover has made a 
splash in Ireland in 2019 and sells at €32,494. The advantage of the 

PHEV is that it can be charged at home and can drive as a BEV using 
the battery only for about 50 km, which is the average daily commute 
in Ireland. Going beyond the 50 km is not a problem as the 1.6 L 
engine kicks in and the vehicle runs as a HEV. The battery comes with 
a 7 year or 150,000 km warranty.

These examples will get you started on thinking about your EV buying 
journey. Consider the factors discussed here plus such factors as 
seating (mostly 5, but it can vary), storage space for shopping or golf 
clubs, and how easy it is to wire your home for charging.

ThE Ev LiST fOR EaRLY 2020
The following alphabetical list is a starting reference for EVs on the 
market in early 2020. The model and base price are typically quoted. 
The vehicle type is shown as coupe (c), crossover (x), estate (e), 
hatchback (h), liftback (l), saloon (s) or SUV (V). Please note that 
there may be errors or omissions, and that there will be variations due 
to delivery charges, etc. New vehicle launches are fast and furious in 
the EV world, and so check with the dealers as to prices, new and 
premium models, and variations for 2020 and beyond! 

baTTERY Ev: Audi e-tron (V) €91,750; BMW i3 (h, four-seater) 
€35,760, Mini Cooper (h, four-seater) €27,200; Ford Kuga (V); 
Hyundai Ioniq (s) €34,850, Kona (x) €38,630; Jaguar I-Pace (x) 
€82,895; Kia Niro (x) €37,495, Soul (x) €37,495; Mercedes Benz 
EQC (V) €81,950; Nissan Leaf (h) €30,890; Opel Corsa (h); Peugeot 
208 (h) €27,334; Renault Zoe (h) €26,990; Tesla Model 3 (s) €48,900, 
Model S (s) €89,800, Model X (V) €95,500; Volkswagen e-Golf (h) 
€32,250. 

hYbRid Ev: Ford Mondeo (s, e) €34,080; Honda CR-V (V) €41,650; 
Hyundai Kona (x) €28,495; Lexus CT (h) €34,750, ES (s) € 49,950, 
IS (s) €47,525, LC (c) €114,575, LS (s) €115,345, NX (x) €49,000, 
RC (c) €58,525, RX (V) €70,750, UX (x) €40,200; Toyota Camry 
(s) €39,950, Corolla (h, s, e) €26,390, C-HR (V) €30,260, Prius (l, e) 
€33,075, RAV4 (V) €36,900, Yaris (h) €22,385. 

PLug-iN hYbRid Ev: BMW 225xe (h) €38,100, 330e (s) €43,070, 
530e (s) €53,000, 745e (s) €93,800, i8 (c) €134,500, Mini Cooper 
Countryman (x) €39,000; Ford Kuga (V); Kia Niro (x) €32,494; 
Mercedes Benz E300 (s) €58,110, S560e (s) €109,410; Mitsubishi 
Outlander (V) €39,900; Opel Grandland X (V) €36,500; Peugeot 3008 
(V); Porsche Panamera (s, e) €120,000; Skoda Superb (s) €41,000; 
Volkswagen Golf (h) €41,450, Passat (s) €46,495; Range Rover Sport 
(V) €96,805, Vogue (V) €138,015, Autobiography (V) €163,855;Volvo 
S60 (s) €55,068, S90 (s) €70,004, V60 (e) €61,300, V90 (e) €73,295, 
XC40 (x) €46,885, XC60 (x) €65,984, XC90 (V) €85,647. 

John Hayes is a senior lecturer at University College Cork and 
previously worked in the automotive industry. He is the lead author 
on Electric Powertrain: Energy Systems, Power Electronics and 
Drives for Hybrid, Electric and Fuel Cell Vehicles by Hayes and 
Goodarzi, and published by John Wiley & Sons in January 2018. 
UCC engineering students, Luke Hennessy and Peter Milner, 
worked with John on this article.

tHe 2020 cOnsUmer GUiDe 
tO electric & HybriD cars

baTTERY Ev RaNgE *

audi E-TRON 417 kM

bMw i3  310 kM

bMw i3S 285 kM

MiNi COOPER 232 kM

hYuNdai iONiq 311 kM

hYuNdai kONa 449 kM

JaguaR i-PaCE 470 kM

kia NiRO 455 kM

kia SOuL  452 kM

MERCEdES bENz EqC 417 kM

NiSSaN LEaf 270 kM

NiSSaN LEaf E+ 385 kM

OPEL CORSa 330 kM

PEugEOT 208 340 kM

RENauLT zOE 395 kM

TESLa MOdEL 3

STaNdaRd PLuS 409 kM

LONg RaNgE awd 560 kM

PERfORMaNCE 530 kM

MOdEL S

STaNdaRd PLuS 409 kM

LONg RaNgE 610 kM

MOdEL X

STaNdaRd PLuS 487 kM

LONg RaNgE 507 kM

vOLkSwagEN E-gOLf 230 kM

* The range values are based on the newer WLTP standard, 
rather than the old NEDC, and are obtained from
www.ev-database.uk, a good UK reference on the subject. 
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Caroline Kidd spoke to Mike and Sheelagh Tracey about how they 
turned their retail business around by focusing on a new café and 
modern, wholesome food offering.

Mike and Sheelagh Tracey were facing the same challenge as many 
small grocery stores and convenience retailers. They were working 
long hours for very little return to keep their Daybreak store in the 
heart of the old quarter of Limerick city open. The Traceys had been 
retailers in this part of Limerick for decades. But under pressure 
from the large discount retailers, things couldn’t go on as they were. 
It was a case of close down or invest in a major refurbishment and 
redevelopment of the business.

“We were at a crossroads,” says Mike Tracey. “We had a small 
supermarket offering and people were just shopping for the special 

offers. We just couldn’t compete with the 
larger supermarkets. Something needed 
to change.”

An application to appear on Francis and John Brennan’s At Your 
Service, and the couple’s subsequent appearance on the popular RTE 
show, led Mike and Sheelagh on a new path. Their traditional small 
grocery shop was transformed into a beautiful, modern café called 
Bakehouse 22, and a much smaller convenience shop beside it.

The lifeline for this business has been the development of the new 
café, which now takes up two thirds of the site on Nicholas Street in 
Limerick city. The previous store had a hot/cold deli and fresh bakery, 
but space was tight and the couple was limited to what they could do 
with it.

Now the Bakehouse 22 offers a varied menu with something 
for everyone - from the full Irish breakfast to sandwiches, 
salads, omelettes, a selection of dinners, fresh bakery and 
sweet treats. Sheelagh is passionate about serving healthy, 
wholesome food to her customers. The vibe is warm and 
welcoming with a fashionable cool, industrial look to the 
newly refurbished premises.

The market is a mixture of local and tourist – 
there are many historic attractions close by like 
King John’s Castle and St Mary’s Cathedral. 
Inspiration was taken from high end cafés and 
food retailers - but Mike and Sheelagh know 
their customers very well and are very sensitive 
to their needs. So using good quality ingredients, 
supporting local producers and suppliers where 
possible, Bakehouse offers a wholesome menu, 
but at good value pricing.

In the store part, the couple got rid of the low 
margin products, choosing to focus on what 
their customers really needed from a small, 
local convenience retailer. “We condensed the 
shop offering, stocking just the items with good 
margins and bestsellers to still cater for the local 
customer,” says Mike. “We’re learning every 
single day and if something is not selling, we 
will take it off. We give everything a trial and 
in the café we are constantly changing menus 
with the seasons and customer needs. We keep 
adapting.”

They also offer an outside catering service that is 
doing very well, offering everything from canapes to dinners, bakery 
and occasion cakes. The business is also very active on social media, 
regularly sharing photographs of their delicious meals. The Bakehouse 
22 can also be rented out for private parties and events.

Mike and Sheelagh’s energy and enthusiasm is very inspiring and 
though they admit that it is a tough business to be in with long hours and 
lots of hard work, they are proud of what they have achieved without a 
huge budget and are positive for the future. The refurbishment means 
Bakehouse 22 is attracting a new customer who is coming from all 
over Limerick to eat there. “We are becoming a destination,” says 
Mike.

When asked what advice they have for retailers looking to modernise 
a small, traditional grocery store, Sheelagh says: “Lose the items 

that are not selling or not moving, go down the route of higher margins, 
which is food.”

The Tracey family have always been innovators in their retail business 
– Mike recalls how in the 1980s they were one of the first retailers to 
offer the lottery – now they are once again moving with the times to 
offer customers a modern place to meet and eat in a warm, friendly 
atmosphere in the heart of Limerick city.

lessOns in retail 
renewal frOm 
bakeHOUse 22

“wE CONdENSEd ThE ShOP 
OffERiNg, STOCkiNg JuST ThE 

iTEMS wiTh gOOd MaRgiNS aNd 
bESTSELLERS TO STiLL CaTER fOR 

ThE LOCaL CuSTOMER”

Old Shop Front

Old Seating Area
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The devastation caused by Australia’s bushfires has reminded us all 
that ambitious climate action goals are necessary, Ireland is one of 
the EU’s worst carbon emission offenders. Legislation to put an end 
date for the sale of new petrol and diesel cars is likely and so too is 
a provision to stop the granting of NCTs on all non-zero emission 
cars. If passed, the new laws are aimed at accelerating the transition to 
electric vehicles, but with EVs currently accounting for less than 3% 
of new car sales, many are sceptical that the Government’s target of 
electrification can be achieved and it has been criticised as unworkable. 
So is it time to focus on hydrogen-based energy?

Hydrogen is one of the ten most common elements on the surface of the 
Earth that is accessible to man and offers one of the very few options 
for the complete decarbonisation of the road transport sector yet it has 
been relatively ignored in Ireland up to now. It can be produced from a 
wide range of low and zero-carbon energy sources and can be used to 
fuel a range of transport from small cars through to ferries and trains.
How does a fuel cell car work?

In a fuel cell car, the hydrogen reacts with the carbon, making 
electricity to run the car; the only waste product of this process is water 
vapour. This is in contrast to burning fuel in petrol and diesel cars as 
this process produces carbon dioxide and water. Refuelling is simple 
and takes less than five minutes comparable to filling conventional 
petrol or diesel vehicle.

TOYOTa’S MiRai
One of the big benefits for motorists is that not only can hydrogen cars 
be refuelled in a matter of minutes but the range is a similar to that of 
a diesel car. At the Tokyo motor show, last November Toyota unveiled 
their latest hydrogen fuel cell car. Toyota’s dramatic new Mirai concept, 
a final stage development model of the second-generation version of 
its hydrogen fuel cell car. It will go on sale later this year or early 2021. 
First launched in 2014, Toyota has since sold 10,000 Mirais globally, 
mainly in Japan and California. The new model promises a range 
of 600 km and joins the Hyundai Nexo as the only hydrogen cars 
currently available in the UK but BMW plan to introduce a hydrogen 
X5 in 2022 and the PSA Group are planning a fuel-cell van next year.

ThE ROLE Of fiLLiNg STaTiONS
One of the earliest oil companies to embrace hydrogen has been Shell 
who have been building a position in the hydrogen supply chain as 
part of their wider efforts to prepare for a gradual shift beyond fossil 
fuels. To this end the company is part of a public-private consortium 
planning 400 hydrogen filling stations across Germany by 2023.

OThER TRaNSPORT uSES
But hydrogen can power much more than simply cars and can provide 
solutions where batteries are unsuitable. Trials on Hydrogen trains a 
being undertaken in Germany and Hydrogen fuel cell buses are being 
deployed across Europe. In London 20 hydrogen fuel cell doubledecker 
buses are planned for this year and Ireland’s first Hydrogen fuelled 
double-decker buses will be on the streets of Belfast by the end of the 
year.

whY havE hYdROgEN fuEL CELL vEhiCLES STRuggLEd TO 
gaiN MOMENTuM?
However hydrogen is not yet a practical option due to the lack of 
hydrogen fuelling stations and the creation of an infrastructure is one 
of the challenges to the wider deployment. The biggest struggle is to 
get production volumes up enough to create the economies of scale that 
will bring costs of developing an infrastructure down. But this requires 
demand, which requires infrastructure. This creates a “chicken-and-
egg” situation where there aren’t enough fuel cell cars available to 
justify investing in the infrastructure but people won’t buy the cars 
if there aren’t enough places to fill them up. Tackling this is likely to 
require planning and coordination that brings together national and 
local governments, industry and investors.

In Asia the development of hydrogen vehicles is being spearheaded. 
South Korea, Japan and China combined are aiming to have more than 
3 million hydrogen cars by 2030 so these early movers are likely to 
bring down costs, increase the volume and develop the supply chain. 
Japan has announced its intention to become the world’s first Hydrogen 
society and intends to use this year’s Olympics in Tokyo to showcase 
the technology with thousands of hydrogen fuel cell vehicles, a 
network of filling stations and a hydrogen-powered athletes village.

SO whaT abOuT iRELaNd?
Plans are now being progressed to bring hydrogen  to Ireland. Hydrogen 
Mobility Ireland is a group of Irish stakeholders looking to develop 

the use of hydrogen for 
transport in Ireland to 
help meet the challenge 
of decarbonising transport 
whilst keeping transport 
practical and affordable. 
They have developed 
a hydrogen mobility strategy for Ireland, setting out a pathway for 
the introduction of hydrogen production sites, hydrogen stations and 
hydrogen vehicles between now and 2030. They are calling on the 
Government to apply similar incentives to hydrogen fuel cell vehicles 
as battery electric vehicles and their future plans include locating 
clusters of refuelling stations to give early adopters confidence; 
initially near the M50 and in Dublin city centre. However, this will 
require a total cumulative investment of €350 million by 2030 by the 
entire industry with supporting Government investment of €14 million 
in the initial phase and a further €87 million to €270 million in the 
second phase, depending on vehicle uptake.

By 2030 their plan is to have a network of 76 stations, this would ensure 
50 per cent of the population of the island would live in a town with a 
hydrogen refuelling station as well as providing adequate coverage of 
major roads. With this investment and the rollout of an infrastructure 
they expect demand for vehicles to grow during the 2020s so that by 
2030 hydrogen vehicles are operating in all vehicles segments and 
represent a growing share of the Irish fleet bus/coach (9% of the fleet, 
900 vehicles), car/van (2% of the fleet, 36,000 vehicles), truck (2% of 
the fleet, 2,400 vehicles) and train (1% of the fleet).

Hydrogen offers real potential as a way to decarbonise the transport 
sector, but it is severely hampered by a lack of infrastructure and 
the high cost of transporting hydrogen any distance. And while we 
cannot make predictions about the future based on current limitations 
for now hydrogen remains an inefficient energy source. Ultimately 
governments will play a crucial role in determining whether hydrogen 
succeeds or fails so it may not be the immediate solution to a low-
carbon future but it is certainly likely to be part of the solution.

Geraldine Herbert is Contributing Editor and Motoring correspondent 
for the Sunday Independent and the founder and editor of Ireland’s 
first motoring website for women www.wheelsforwomen.ie

cOUlD HyDrOGen be tHe 
sOlUtiOn tO prOblems 
Of refUellinG & ranGe
ThE hYdROgEN fuEL CELL CaR EMiTS PuRE waTER aNd CaN bE REChaRgEd iN a MaTTER 
Of MiNuTES SO whY aREN’T ThEY avaiLabLE iN iRELaNd aSkS gERaLdiNE hERbERT
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Situated just off the M7 motorway at J17 on the Abbeyleix Road out 
of Portlaoise, Dunne’s Service Station has been serving the people 
of Portlaoise as well as commuters and passersby for over 50 years. 
Dunne’s Service Station is a key member of the Emo network family. 

Opened in 1964 by Joseph and Mary Dunne, the popular forecourt 
and attached convenience store is now operated by their son Paul and 
family. Emo Oil’s association with the Dunne family stretches back 
to 1999 when Emo Oil acquired the Burmah network of forecourts 
in Ireland.   A strong relationship has been built up over the years 
between the Dunne Family and Emo Oil which has meant Dunne’s 
Service Station is still proud to operate under the Emo brand almost 
two decades on.

Dunne’s Service Station has always been a family-run business and 
proprietor Paul is a consistent presence in the shop along with his three 
siblings, Edel, Joan and Paddy.

“The Dunne family take a very hands-on approach to retail – they all 
work extremely hard and aim to provide the customer with the very 
best in personal service,” says Sean Kelly, Business Development 
Manager for Emo Oil.

Often family businesses are 
associated with providing a 
more attentive and personalised 
service, qualities that Emo Oil seeks 
to embody in its own brand of customer service.

“We have a lot of family-run businesses in our network and we value 
them,” says Sean. “We look on them as part of the greater Emo family 
and never take their business for granted. Building strong long lasting 
relationships with our dealers is a very important part of what we do. 
As a long established oil company with over 40 years experience of 
fuel supply across many markets family-run forecourts are still our 
bread and butter – we work hard to provide them with the best personal 
customer service.”

“Our delivery service is very much customer focused with long serving 
members of the team only a phone call away.

In addition to providing the full range of forecourt services to existing 
customers, when a prospective dealer approaches Emo Oil the team 
ensure the new operator is supported the whole way through the 
process.

“We are looking to attract forecourt operators that want to feel 
important to their fuel provider and at Emo Oil we pride ourselves on 
looking after our customers and valuing their business,” says Sean. 
“Maybe they aren’t getting that with their existing fuel network but it’s 
something I stand over and offer to all of my customers.

“Customer service is very important to us and although Emo Oil is 
part of DCC Retail & Oil, one of Europe’s largest independent fuel 
distributors, we are very much focused on being local. I am always 
only a phone call away, if they can’t get me there is always someone 
in the office available to take their call.”

REgENERaTiON
Dunne’s Service Station has recently undergone a full renovation, 
updating and modernising its retail offering. A resurfaced forecourt 
with additional car parking spaces along with the latest Emo branding 
has made a dramatic impact on the site. The Gala Retail store has also 
been refurbished, adding a seating area, extended deli and the latest 
Gala livery.

“The revamp is another example of consistent investment by Paul and 
is a display of his confidence in matching Dunne’s offering to what the 
customer expects today. It not only looks fantastic but has increased 
volume and footfall to the site too,” says Sean. “Customers, long-term 
and new alike, have given it their seal of approval.

“On behalf of Emo Oil I’d like to congratulate Paul Dunne and all the 
family on the fantastic job they’ve done. The forecourt looks great 
from the moment you arrive on site and Emo Oil are very proud to 
be associated with the development. We look forward to continuing 
the very strong relationship with the Dunne family and wish them 
continued success for the future.”

fuEL CaRd
Emo Oil has invested heavily in its fuel card offering over the past 
number of years making it one of the leading cards on the road. Fuel 
card bunkering was introduced by Emo to Dunne’s Service Station 
as part of a redevelopment in 1999; it has been a very successful 
addition to the business which created a new market for the Portlaoise 
forecourt. As part of the re-development of 

the site, a new fast fill fuel card pump has been installed on site with 
the latest in card technology, new pump island, lighting and signage all 
adding to the overall experience this forecourt has to offer. All major 
fuel cards are accepted and with the installation of the new fuel card 
pump with integrated payment terminal credit cards are now accepted 
out of normal business hours.

“Fuel Card is a very big part of our business with a dedicated tele-sales 
team based in our Portlaoise office. The addition of Emo fuel card 
bunkering has dramatically increased footfall into the shop resulting 
in a healthy increase in business that Paul was not getting previously,” 
says Sean. “The response has been very good,” he says. “This site 
has always benefited from strong local support but its location makes 
this site a top performing forecourt and fuel card location in the south 
midlands.”

And this is just one of the reasons dealers report such high levels of 
satisfaction with Emo Oil, Sean believes. 

fLEXibLE OffERiNg
“We are very flexible in our approach” he says. “We offer a very 
transparent pricing structure and we can tailor packages to suit 
individual dealers. We can look at what is most important to them; 
whether that is marketing support to support their business, flexible 
payment and credit options or Platts plus pricing.

“Our updated branding is modern and eye-catching – dealers are very 
complimentary of it. The new image is indicative of where we are as 
a brand. We are growing, expanding, opening new sites – it’s a very 
exciting time to be with Emo Oil,” Sean concludes.

To learn more about the benefits of being part of the Emo Network 
please contact your local Business Development Manager.

Paddy Daly – Business Development Manager – East 
Mobile: 087 365 5525

Richard Irvine – Business Development Manager – Ulster 
Mobile: +44 7834 964884 

Sean Kelly – Business Development Manager – West & Midlands  
Mobile: 087 052 3471

Yvonne Hargroves – Business Development Manager – South 
Mobile: 086 606 5351

Lubricants Enquiries – 057 868 4500

Fuel card Enquiries – 1800 33 66 33 / 057 867 4820

“I am very happy with the relationship I have with Emo Oil. They 
have been with us every step of the way and are always there to help. 
The site has evolved over the past 19 years and Emo Oil has played a 
large part in this. I am delighted with the new Emo branding. Every 
improvement to the site through the years has been embraced by 
customers and has benefitted the business.”
Paul Dunne, Dunne’s Service Station

tHe emO family 
netwOrk –
a case stUDy

EMO OiL buSiNESS dEvELOPMENT MaNagER, SEaN kELLY, 
TELLS uS abOuT ONE Of EMO OiL’S LONgEST STaNdiNg 
fORECOuRT OPERaTORS, LOCaTEd iN CO LaOiS

(L-R) Paul Dunne, proprietor of Dunne’s 
Service Station with Jerry Malee, Senior 
Commercial Sales Manager, Emo Oil



Everything we do at Emo is rooted in 
the principle of dependability. That 
means you can depend on us to boost 
your profitability by providing a reliable 
delivery service, and quality fuel at 
great value prices every time.

Platts Pricing Benefits You

For increased accuracy and value, Emo’s  
pricing model is linked directly to Platts  
commodity pricing. 

So as well as the industry standard Wholesale 
Schedule prices which can increase over the  
term of a contract, we offer Platts pricing which 
follows the daily movement of the commodity 
market only.

Enabling a completely transparent pricing 
structure, Platts is the world’s largest agency 
for oil commodity price assessments, and is 
the benchmark provider to the oil industry. This 
means fairer, keener pricing to you.

Most importantly this offers the peace of mind of 
knowing that every order of Emo fuel you place 
will be as competitive as the previous one. This 
sets Emo apart from some other competitors in 
the market place.

 

Emo is part of DCC Retail & Oil, the 
leading oil and LPG sales, marketing 
and distribution business in Europe. 
DCC Retail & Oil has total sales of 
12.2 billion litres annually throughout 
Ireland, the UK and mainland Europe.

Retail Network Ireland, UK and Europe 

SITES SUPPLIED
Ireland 115
UK 850
France 475
Sweden 365
Denmark 230
Norway 245
Austria 295

Total 2575*

*1,060 Company owned / 1,515 Dealer sites

Energy you can
depend on.

Emo Oil Limited 
Clonminam Industrial Estate,  
Portlaoise, Co Laois. 
P 057 867 4789 E info@emo.ie

FUEL CARD SERVICES   

Marketing fuelcards under  
various brand names

DCC RETAIL & OIL TOTAL OIL SALES  

 

Annually Ireland, UK  
and Mainland Europe 

56,000 
Customers

1 Billion 
Litres

12.2 Billion Litres

TOTAL VOLUME 

4.25 Billion Litres

UNIT L1
BALDONNELL BUSINESS PARK
DUBLIN 22
D22 H295
IRELAND

T.  (01) 461 9800
HEAD OF SALES
GERRY GALVIN 

T O K H E I M  S E R V I C E S  G R O U P
P I P E W O R K    /    D I S P E N S E R S    /    C A R D  P AY M E N T    /    E V  C H A R G E R S

C A R W A S H    /    P O I N T  O F  S A L E    /    C C T V  S Y S T E M S    /    T A N K  G U A G E S  &  T E S T I N G
B R O A D B A N D  N E T W O R K S    /    H O S T  S E R V I C E S    /    M A I N T E N A N C E

EV CHARGERS
DAVID SWAINE 
086 791 4896

CAR WASH 
PADRAIG TYRRELL 

086 386 6125

IRELAND NORTH
NEVILLE IRWIN
086 388 9759

IRELAND SOUTH
BRIAN SLATTERY 

086 248 6596
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Food and beverage manufacturers, retailers and food service 
operators must adjust rapidly to changing consumer trends in order 
to prosper. The Forecourt and Convenience Retail Expo, which is 
being held in partnership with The Irish Petrol Retail Association 
on 10th September 2020 at the Citywest Convention Centre in 
Dublin, as part of the annual Food & Drink Business Conference 
& Exhibition, will highlight these emerging challenges while also 
seeking to provide solutions.

After a record-breaking Christmas trading period, growth in the Irish 
grocery market declined to 1.3% for the 12 weeks to 26th January 
2020 – the slowest rate recorded since March 2017, according to 
Kantar. A notable market feature to emerge is the increased sales of 
plant-based products as consumers sought to adopt healthier lifestyles, 
including veganism, at the start of the New Year.

Matthew Botham, strategic insight director at Kantar, explains: 
“Retailers embraced Veganuary, which brought plant-based foods to 
the fore. Sales of alternative milks grew by 20%, while meat, fish and 
poultry dropped by 3%. Though shoppers reduced their consumption 
of meat and dairy, households didn’t turn their backs on animal 

products completely. This points to an increase in flexitarian lifestyles 
as people look to cut back rather than go cold turkey.”

A recent market research survey found that health is now considered so 
important that almost every second respondent in Europe is prepared 
to pay a premium for food and drink products that provide a health 
benefit. Market research company FMCG Gurus discovered that the 
most pressing European consumer health concerns were staying fit 
and active (53%) and maintaining, or losing weight (51%), which 
illustrates that rising health and fitness trends are now well established 
consumer trends. Indeed, the desire for healthy nutrition is reflected in 
the finding that 80% of European consumers are intent on limiting or 
reducing their sugar intake.

SuSTaiNabLE PaCkagiNg
Meanwhile, research by Tetra Pak, the world leading food packaging 
company, has revealed that an overwhelming majority of retailers admit 
that climate change pressures are affecting their packaging choices. 
For example, Tesco has addressed consumer demand for sustainable 
packaging by removing plastic wrap from its multipack items while 

still offering the multi-buy option to customers. Considering British 
shoppers purchased over 59 million packs of tinned products during 
the past year, the Tesco initiative marks a significant step to reduce 
plastic waste. Similarly, Aldi has enhanced its sustainability credentials 
with consumers by removing polystyrene trays from its pizza range.

The constant demand for convenience along with rising consumer 
concerns about health and wellness, and sustainability, are continuing 
to shape the Irish food and drink manufacturing, retail and hospitality 
sectors. Manufacturers, retailers and hospitality providers are also 
having to adapt to the dramatic impact that digital technology is 
having on business while adjusting to the implications of Brexit and 
staffing shortages.

ThE fORECOuRT aNd CONvENiENCE RETaiL EXPO 2020
Forecourt and convenience retailing has become one of the fastest 
growing sectors of the Irish retail market. Petrol retailers have been 
successful in growing their business by providing customer-friendly 
convenience stores at forecourt locations. However, being able to 
consistently satisfy the fast changing needs of customers is paramount 
to this continued success.

The Forecourt and Convenience Retail Expo 2020, being held in 
partnership with the Irish Petrol Retail Association, will show how 
to improve the customer experience for time-pressed consumers, as 
a means of attracting new business and guaranteeing return visits. 
The Forecourt and Convenience Retail Expo 2020 will also provide 
an insight into changing consumer trends to enable operators to adapt 
their food offering and business models accordingly.

2020 NaTiONaL fOOd & dRiNk buSiNESS CONfERENCE
aNd EXhibiTiON
The Forecourt and Convenience Retail Expo 2020 is one of a number 
of complementary events being held under the umbrella of the 2020 
Food & Drink Business Conference & Exhibition on 10th September 
at the CityWest Convention Centre. Other events include:

The Future Food Factory Expo 2020;• 
Food Retail & Hospitality Show 2020;• 
The Craft Beer & Spirits Summit 2020;• 
The Artisan Fine Foods Expo 2020;• 
The Brexit Summit 2020.• 

For example, the Food Retail & Hospitality Show 2020 will highlight 
the key trends and challenges facing food retailers, food service 
operators and hospitality providers while also showcasing the latest 
innovations, developments in best practice and new technological 
solutions available. It will address key issues such as attracting new 
customers; staffing retention and recruitment; modernising premises 
and facilities; and anticipating changing consumer preferences.

The Food Retail & Hospitality Show 2020 serves as an annual forum 
for food retailers, foodservice operators and hospitality providers 
seeking to improve their competitiveness and business performance to 
discuss issues of interest with their counterparts, while also being able 
to meet with suppliers of equipment, technology, food and services 
offering possible solutions.

bREXiT
Although recent political events have brought some clarity to the issue 
of Brexit, uncertainty still remains, as does the prospect of a ‘no deal’ 
and this has serious implications for Ireland’s food and drink exports 
and imports.

The UK formally left the EU, its largest trading partner, on January 31st 
2020. Negotiations about the future UK/EU trade agreement, which 
will determine and regulate the UK’s future relationship with the EU, 
are scheduled to be concluded by the end of 2020. However, given the 
complexity of trade deals of this nature, such a short timetable seems 
highly ambitious but there is provision for an extension to be sought 
before a July 1st deadline.

If there is no extension to the trade negotiations, the UK and EU will 
have an 11 months transition period from February 1st to December 
31st, 2020, whereby existing trade rules will apply. The potential for a 
‘no deal’ or ‘hard Bexit’ remains.

Ireland’s food, drink and horticulture industry exports reached 
€13 billion in 2019 for the first time, ending a decade of consistent 
and extraordinary growth in which exports have grown by 67%, or 
€5.5 billion. However, despite the continued growth in new market 
destinations within the EU and beyond, the UK remains the largest 
single destination for Irish food and drink products, accounting for 
34% of overseas sales in 2019. For example, about 50% of Ireland’s 
total beef exports and over 20% of dairy products (including 40% for 
cheese and 25% for butter) are sold in the UK.

Ireland is also a major importer of food and drink products – such as 
potatoes, soft drinks, coffee, mineral water and wine – with this trade 
being valued at about €7.7 billion annually and almost half coming 
from the UK. Of course, any barriers to trade add cost, which impacts 
profit margins or increases consumer prices.

These issues will be addressed in light of the most up-to-date 
information available at the Brexit Summit 2020. A panel of experts is 
being assembled to look beyond the political rhetoric to the commercial 
realities, and to provide practical advice on how to prepare for Brexit 
now that the implications for Irish businesses and their supply chains, 
are becoming clearer. In addition to the challenges posed by Brexit, the 
event will also highlight some of the opportunities. This may well be 
your last chance to check that your Brexit strategy is fit for purpose.

2020 Food & Drink Business Conference & Exhibition and its co-
located events will also examine topics such as the opportunities 
presented by online; effective category management and store 
development; and successful supplier/retailer collaboration. Now in 
its eighth year, the Food & Drink Business Conference & Exhibition 
encompasses all major sectors of the Irish food and drink industry 
and provides a unique forum where food and beverage processors, 
ingredients manufacturers, food retailers, food service operators and 
hospitality providers can interact with relevant State and regulatory 
bodies, academia, and key suppliers within the full supply chain.

fOOD anD Drink retail & fOOD 
service tO take centre staGe at
2020 natiOnal fOOD & Drink
bUsiness cOnference & eXHibitiOn

SEPTEMbER 10Th CiTYwEST EXhibiTiON CENTRE, dubLiN



TAILORED INSURANCE SOLUTIONS FOR

THE PETROL RETAIL 
INDUSTRY

Arachas Corporate Brokers Limited trading as Arachas, Capital IM, Covercentre is regulated by the Central Bank of Ireland

Get better cover at a competitive price!

*POLICY FEATURES INCLUDE:

- Material Damage All Risks Cover including business
   interruption
- Employers Public & Products Liability Cover
- We allow for seasonal increases in stock
- Wrongful arrest cover included as standard
- Generous money limits with a wide scope of cover
- Flexible premium payment plans

TALK TO ONE OF OUR PETROL RETAIL 
INSURANCE EXPERTS TODAY

GEAROID FITZGERALD: 086 896 9234 
MICK CREMIN: 087 794 3987                 

01 213 5000 
www.arachas.ie
insure@arachas.ie

*Full details on policy cover, benefits, ultimate insurer and 
restrictions are available at quotation stage
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EMPLOYERS MuST uNdERSTaNd ThE iMPORTaNCE Of ThE 
EMPLOYMENT (MiSCELLaNEOuS PROviSiONS) aCT, wRiTES 
MOiRa gRaSSiCk, aSSOCiaTE diRECTOR, PENiNSuLa 
iRELaNd. 

Irish employment law received a major shake-up in March last year 
when the Employment (Miscellaneous Provisions) Act 2018 (the 
MP Act) came into effect. Minister for Employment Affairs, Regina 
Doherty, labelled it a “once-in-a-generation reform of our labour 
market.”

The overall objective of the MP Act is “to improve the security and 
predictability of working hours for employees on insecure contracts 
and those working variable hours”. To achieve this aim, the MP Act 
affords additional rights and protections to workers in precarious 
employment.

So, if your business employs workers on variable hours’ contracts or 
arrangements other than full-time employment, you need to ensure 
you comply with the new laws. 

The MP Act has the potential to put every single employer in Ireland 
at greater risk of prosecution and even includes criminal sanctions for 
non-compliance.

Last March, the MP Act made changes to two key pieces of 
employment legislation:
i. Terms of Employment (Information) Acts 1994 – 2014; and
ii. Organisation of Working Time Act 1997.

aMENdMENTS TO ThE TERMS Of EMPLOYMENT 
(iNfORMaTiON) aCTS 1994 – 2014

The Terms of Employment (Information) Acts 1994 – 2014 (the “TEI 
Act”) require employers to provide certain terms of employment in 
writing to all employees.

The MP Act introduced two major changes to the TEI Act:

1. Provide employees with five core terms of employment in  
 writing within five days of employment commencing

This is a major change to the requirements that existed before last 
March. Prior to last year’s shake up, you were required to provide 
employees with a written statement of fifteen core terms of employment 
within two months of the employee’s start date. 

Now you must provide an employee with a ‘5 Day statement’ setting 
out five core terms of employment within five days (not five business 
days, five days including weekends) from the commencement of 
employment.

The five core terms are:
i. names of employer and employee;
ii. address of employer;
iii. expected duration of temporary employment or the end date of a  
 fixed-term contract;
iv. the method of calculating pay and pay reference period for the  
 purposes of the National Minimum Wage Act 2000; and
v. the number of hours which the employer “reasonably expects” the  
 employee to work:
 - per normal working day; and
 - per normal working week.

The ‘5 Day statement’ does not replace the requirement to provide a 
statement of core terms and this too must be given to the employee within 
two months of employment commencing. 

If you don’t comply with the new obligation to provide a ‘5 Day 
statement’, the employee is entitled to bring a claim to the WRC 
and/or the Labour Court and be awarded compensation of up to four 
weeks’ remuneration.

2. Criminal liability 

One change introduced under the MP Act which was not welcomed 
by employers was the introduction of criminal liability for non-
compliance. If you fail to provide the ‘5 Day statement’ within one 
month of the employee’s start date, you are liable to be found guilty of 
a criminal offence. 

Offences are tried summarily and fines on conviction exposes your 
business to a Class A fine, i.e. a fine not exceeding €5,000, or even 
imprisonment of up to twelve months or both. 

And it doesn’t end there. Directors, managers, secretaries or other 
officers of a company can be prosecuted individually for offences.

Anti-penalisation provision
Employees enjoy a more extensive anti-penalisation right under the 
MP Act. If you are found to have penalised an employee for exercising 
their rights under the TEI Act, the employee, if successful, may be 
awarded compensation of up to four weeks’ remuneration.

aMENdMENTS TO ThE ORgaNiSaTiON Of wORkiNg TiME 
aCT 1997 (OwTa)

The MP Act makes four fundamental changes to OWTA:

1. A prohibition on zero-hour contracts 

The MP Act amends OWTA by prohibiting zero-hour contracts. An 
employment contract must specify that the hours of work are “greater 
than zero”. 

Zero-hour contracts will only be lawful in two specific scenarios:
i. work done in emergency circumstances; or
ii. short-term relief work to cover routine absences for the employer.

2. Minimum payments for low-paid employees who are required  
 to be available to work but are not called into work

If you can’t offer someone any work on a certain week or you can 
only offer them less than 25% of their weekly contracted hours, the 
minimum payment affected employees receive must be no less than 
3x the national minimum wage/employment regulation order hourly 
rate. The minimum payment obligation applies “on each occasion” 
that the situation arises, e.g. if it happens three times in one week, three 
payments must be made.

3. Banded hours requests

This provision is likely to impact you if you have staff on part-time or 
variable hour contracts. Say you have an employee whose contracted 
hours are much lower than the actual hours they work. Your employee 
will now be entitled to request that you put them on a ‘banded hour 
contract’ to reflect the actual hours worked over the previous year. 

You may suffer payroll consequences, as employees will be entitled to 
be paid for the minimum number of hours in the band of hours they 
fall into. Dunnes Stores workers immediately applied for banded hours 
contracts under the MP Act as soon as the legislation took effect.

The appropriate band is determined by the employer on the basis of the 
average number of hours worked by the employee per week during the 
previous 12 months. 

The bands are set out as follows:

4. Anti-penalisation protections for employees

If employees claim they have been penalised for invoking their rights 
under OWTA, they can lodge proceedings in the Workplace Relations 
Commission where they may be awarded compensation of up to two 
years’ remuneration. 

What to do?
From the employer perspective, there is a real concern that small 
to medium-sized enterprises are finding the increased compliance 
requirements difficult to comply with. 

The threat of criminal liability is also unlikely to incentivise start-up 
businesses to ramp up their employment levels. 

While the MP Act has affected all Irish-based employers, employers 
that rely on part-time or variable hours’ employees are most impacted 
and need to audit their employment practices immediately if they have 
not already done so. If potential breaches are identified, these should 
be rectified as soon as possible.

Irish Petroleum & Retail Association members can speak to the 
employment law specialists here at Peninsula Ireland who will be 
happy to discuss your situation and offer insights into the best options 
available to you. 

For complimentary advice from an expert, call us today on
1890 252 923 and ask for Shane Cusack or visit our website at 

www.peninsula-ie.com

emplOyment
law sHake-Up

baNd fROM TO

a 3 hOuRS 6 hOuRS

b 6 hOuRS 11 hOuRS

C 11 hOuRS 16 hOuRS

d 16 hOuRS 21 hOuRS

E 21 hOuRS 26 hOuRS

f 26 hOuRS 31 hOuRS

g 31 hOuRS 36 hOuRS

h 36 hOuRS & OvER -



Example 2:
Another one of our members owns a Maxol Service Station Castletown Road, Dundalk.

NAV €181,600 and annual rates are €41,404•	

The same member also owns a Centra Shop in Greenacres, Dundalk.   

NAV is €46,500 and annual rates are €10,602•	

That	is	a	differential	of	€30,802	and	the	Centra	shop	has	more	floor	space	than	the	retail	station	and	a	
higher turnover than the service Station yet pays 290% more annually in rates. 

Example 3:

A Circle K site on the Dublin Road in Dundalk. NAV €131,700 and annual rates are €30,027•	

A Centra Shop in Blackrock village in Co. Louth.  NAV is €29,200 and annual rates are €6,657•	

The	Centra	Shop	has	twice	the	floor	space	and	three	times	the	turnover	of	the	retail	site	yet	the	service	
station is paying 350% more in rates. 

We reiterate that the IPRA is not against commercial rates and understands their importance but we do 
expect the system to treat similar businesses in the same manner. The system cannot provide an unfair 
advantage to supermarkets and convenience stores as the shop element of a forecourt simply cannot 
compete with these businesses and essentially subsidise their rate bills. These examples highlight the 
incorrect methodology which continues to be used for phase 3 of the Revaluation. 

The SoluTion
All commercial buildings (or at a minimum retail businesses) should be valued on the same basis – 
either use a per sqm basis for service stations with a small add on for pumps (following the Northern 
Ireland model – with which many of our border service stations compete) or value supermarkets and 
convenience stores with the turnover method, similar to that currently being used by the Valuation 
Office	to	value	service	station.	The	rates	burden	needs	to	be	fairly	disbursed	to	allow	the	shop	element	
of forecourts to compete fairly with supermarkets and convenience stores local to them. 

Minister Eoghan Murphy TD stated on 2nd October 2018 that the revaluation process was designed “to 
bring more equity, fairness and transparency into the local authority rating system and to distribute the 
commercial rates liability across businesses more equitably” and we believe this is currently not the case 
as, petrol stations are taking the brunt of this “revenue neutral” revaluation exercise.

We look forward to continuing this conversation with you and hope to meet with you shortly to discuss 
a solution to this issue. 

The Irish Petrol Retailers Association – www.ipra.ie & office@ipra.ie 
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CommerCial revaluaTion WhiTe PaPer

a PaPer evidenCing the inCorreCt methodology Currently in use by the valuation 
offiCe for serviCe stations and the solution to immediately fix this Problem

January 2020

What Peninsula say:

Whilst the Foreign & Commonwealth Office has 
issued a warning not to travel to mainland China 
unless the journey is essential, there is no legal 
obligation on you to prohibit an employee taking 
annual leave if the purpose is to travel to China. You 
should therefore tread carefully. Although you are 
free to reject their holiday request, this would 
normally be for operational reasons rather than your 
concern about their destination. There’s a risk of a 
discrimination claim because of the employee’s 
nationality. In this sense, it may be worth talking to 
the employee about your concerns and reminding 
them that, if they return with symptoms, you may 
have to suspend them for medical reasons. 
However, if this is an option you consider exploring 
at a later date, the suspension should be on full pay.

“An employee has been off sick so we have 
asked for a fit note from their GP. They have 
sent in a scrap of paper from their 
acupuncturist who they say they are seeing 
for their back ache. Surely I don’t have to 
accept this – an acupuncturist is far from a 
GP.

What’s the law on this?”

What Peninsula say:

Employees may provide a version of a fit note from 
various professionals who are not GPs to cover their 
sickness absence, and this includes an 
acupuncturist, a chiropractor or a herbalist etc. It’s 
up to you whether you will accept it as evidence of 
sickness and this could depend on your prior 
knowledge of the employee’s illness. If you have any 
doubts, you can still ask for a GP fit note.

#SuccessStartsHere

"I have a Chinese employee who has 
requested leave for two weeks so that they 
can go to see their family in China. I’m 
worried that they will come back with the 
Coronavirus and then be off due to illness or 
stranded in China. 

To avoid this, can I decline their annual 
leave request?”

as our members will be aware the iPRa circulated the attached white Paper in the run up to the election for members and the association to 
use for lobbying purposes and canvassing local politicians. it has been well received. This document has also been provided as evidence to 

the European Commission for use with their review into the rates issue. at the time of going to print there is currently no government in place, 
however, please be assured that once this happens the iPRa will develop a strategic plan for lobbying purposes and will be back in touch with all 
members regarding this. it will be important for this issue to be raised with all newly elected representatives as it is such a misunderstood area. 
in the meantime, if you have localised evidence for your service station and surrounding supermarkets and convenience stores similar to the one 

included in this white Paper please send this on to us as we continue to compile evidence for the European Commission.
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IrIsh Petrol retaIlers assocIatIon

The IPRA is the trade association for independent petrol retailers in Ireland. The IPRA represents petrol 
stations in the Republic of Ireland and the sector employs over 100,000 people and if you include family 
this represents over 250,000 people dependent on the industry. 

Many of our Members have been in touch with us as they believe that the methodology used by the 
Valuation Office to value petrol stations in Ireland is incorrect and requires immediate change. The 
revaluation of petrol stations has been ongoing since 2017 and has led to unsustainable increases up 
to 500% in some cases. This huge increase will ultimately lead to job losses and the closure of petrol 
stations in rural Ireland.

the Problem

Reval 2017 introduced a new methodology to assess the “net annual valuation” (NAV) for the valuation • 
of service stations. Instead of being valued on a per sq. metre basis (and compared against similar 
property types in the locality) they are now valued on a ‘profits methodology’. This is basically, the 
Valuation Office using a ‘formula’ devised internally to determine a ‘market rent’ from a business’s 
turnover. This is not profit based but turnover based which additionally penalises retailers selling 
zero to low margin items including fuel purchased through fuel cards, bill paying services, lotto etc. 
Retailers need to offer these services to get customers through their doors but make very little or no 
profit on these items. No financial data at all is demanded from their competitors, being supermarkets 
and convenience stores (who are valued solely on their size) which leaves service stations unable to 
compete in a fair market place. 

Service station retailers are paying rates based on how well they run their businesses and are being • 
penalised for running (or trying to run) a successful business (opening more hours, offering additional 
services etc.). The margin on motor fuel is very low so retailers have to develop and grow the shop 
element of their service stations to stay in business. 

to Date
The IPRA have engaged with the Valuation Office over the past 3 years and we (and our members) are 
very disappointed with the response to date. 

Minister of State Phelan will be well aware of the recent small concessions made by the Valuation Office 
in this methodology regarding cigarettes, lottery, payzone and fuel card sales, which clearly shows that 
the Valuation Office are aware that their methodology is inappropriate. Frustratingly, although these are 
only small concessions and do not fix the problem, these amendments do not work retrospectively so fail 
to help retailers revalued under phase 1 of the revaluation.

With respect, the Valuation Office cannot treat the revaluation as a “learn as you go” exercise as 
revaluations are only carried out every 5-10 years yet businesses affected are liable for their rates bill 
each year. 

There are huge delays with appeals to the Valuation Tribunal (approximately a 2 year wait and rates 
must be paid during this period) which is the only recourse available to businesses. 

The Directorate General for Competition – European Commission are reviewing this issue from a state 
aid perspective and recently received a lengthy Irish response which they are looking into. They expect 
to revert to the IPRA by late Jan/early February. However, we need you to step in and solve this issue 
now. It can be easily solved and this will get you support from the service station sector in the next 
general election.  

examPles of methoDology faults
The shop element of a service station must be able to compete with its direct competitors unlike the 
following examples which are rampant across the country: 

Example 1: 
One of our members owns a service station (Mangans) in Edenderry. The shop element of this business 
has to compete with Aldi, Lidl and a Tesco Superstore. The forecourt element of this business has to 
compete with a Tesco Petrol Station. All businesses are within a 500m radius of his shop and all compete 
for exactly the same footfall. Here are the valuations (NAV), annual rates payable to the council and the 
floor spaces of each business: 

A.  Mangans Service 
Station
(property #1513876)

B. Tesco Shop 
(property #2188481)

C.  Tesco Petrol 
(property #2201417)

D.  Aldi (2189489) E.  Lidl (5018550)

NAV €145,600 €315,000 €31,500 €114,000 €161,300

Annual Rates €32,000 €69,237 €6,900 €25,000 €35,400

SQM 400SQM 4971 SQM Not available but 
visible on map 1652SQM 2200SQM

If you look at the maP on the cover Page of thIs PaPer you wIll see each 
busIness IDentIfIeD. notIng that the DIstance from a to b Is 500m anD you 

woulD travel Pass c, D anD e on the way.

The retail site is the smallest floorspace, turnover is a fraction of the multiples’ in the town yet the 
forecourt is paying €364 per square metre compared to the competitors €65. Noting that no value is 
placed on the car park spaces outside the doors of the convenience stores and supermarkets. 
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Example 2:
Another one of our members owns a Maxol Service Station Castletown Road, Dundalk.

NAV €181,600 and annual rates are €41,404•	

The same member also owns a Centra Shop in Greenacres, Dundalk.   

NAV is €46,500 and annual rates are €10,602•	

That	is	a	differential	of	€30,802	and	the	Centra	shop	has	more	floor	space	than	the	retail	station	and	a	
higher turnover than the service Station yet pays 290% more annually in rates. 

Example 3:

A Circle K site on the Dublin Road in Dundalk. NAV €131,700 and annual rates are €30,027•	

A Centra Shop in Blackrock village in Co. Louth.  NAV is €29,200 and annual rates are €6,657•	

The	Centra	Shop	has	twice	the	floor	space	and	three	times	the	turnover	of	the	retail	site	yet	the	service	
station is paying 350% more in rates. 

We reiterate that the IPRA is not against commercial rates and understands their importance but we do 
expect the system to treat similar businesses in the same manner. The system cannot provide an unfair 
advantage to supermarkets and convenience stores as the shop element of a forecourt simply cannot 
compete with these businesses and essentially subsidise their rate bills. These examples highlight the 
incorrect methodology which continues to be used for phase 3 of the Revaluation. 

The SoluTion
All commercial buildings (or at a minimum retail businesses) should be valued on the same basis – 
either use a per sqm basis for service stations with a small add on for pumps (following the Northern 
Ireland model – with which many of our border service stations compete) or value supermarkets and 
convenience stores with the turnover method, similar to that currently being used by the Valuation 
Office	to	value	service	station.	The	rates	burden	needs	to	be	fairly	disbursed	to	allow	the	shop	element	
of forecourts to compete fairly with supermarkets and convenience stores local to them. 

Minister Eoghan Murphy TD stated on 2nd October 2018 that the revaluation process was designed “to 
bring more equity, fairness and transparency into the local authority rating system and to distribute the 
commercial rates liability across businesses more equitably” and we believe this is currently not the case 
as, petrol stations are taking the brunt of this “revenue neutral” revaluation exercise.

We look forward to continuing this conversation with you and hope to meet with you shortly to discuss 
a solution to this issue. 

The Irish Petrol Retailers Association – www.ipra.ie & office@ipra.ie 
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a PaPer evidenCing the inCorreCt methodology Currently in use by the valuation 
offiCe for serviCe stations and the solution to immediately fix this Problem
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tHe best 
saUsaGe rOll 
ever

ThiNgS TO gET
Serves 8 to 10

1 onion, diced and cooked till soft• 
500g sausage meat• 
250g pork shoulder, minced• 
200g bacon, minced/finely chopped• 
2 cloves of garlic, grated• 
3 tbsp brown sauce• 
1 tsp nutmeg• 
2 tbsp parsley, chopped• 

2 tbsp and more of thyme leaves, chopped• 

fOR ThE PaSTRY

320g all-butter puff pastry shop-bought is fine• 
3 egg yolks, to glaze• 
Sea salt and picked thyme, to finish• 

METhOd
Mix all the filling ingredients, season with the salt and plenty of  • 
black pepper, then roll into a long log, 6cm in diameter.

Allow the pastry to come to room temperature, then roll out as a • 
rectangle on a floured surface. Place the sausage filling on the pastry 
sheet, leaving enough pastry to fold over and cover the filling. Brush 
the edge of the pastry with lightly beaten egg yolks and fold the rest 
of the pastry over the meat filling, pressing right into the edge of the 
roll to make it as tight as possible. Place the roll on a baking tray and 
chill for one hour.

Glaze the roll twice with egg wash and press the tines of a fork • 
all the way along the edge of the pastry for a sharp finish. Score a 
shallow pattern on the pastry surface and season with sea salt and 
picked thyme. Chill the sausage roll for another hour.

Heat the oven to 190C (210C non-fan). Cut the roll into 10 portions, • 
place on a lined baking tray and bake until crisp - about 30 minutes. 
Turn the oven down to 170C (190C non-fan) and bake for a further 
10 minutes. Remove the rolls from the oven and rest for a few 
minutes before serving.

i sometimes cut and freeze this before cooking.  always have some in 
the freezer. however defreeze before cooking.

Recipes by Chef Ro




